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Attempt all questions.
All questions carry equal marks.
All parts of a question must be attempted together.
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1. (a) Define and contrast marketing concept and
selling concept.
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foqum gefa ok faspa wefr = witwfem qen
AfAT (contrast) HT | 8

Explain the major components of macro
marketing environment.

=fE faqum a@aERw & g8 geal w qulw
FfT | 7

: Or (Jgan) :
Discuss the various factors which influence
consumers’ buying decisions.

UM w fAvig @ awfag @ are fafas
FIH T quis ST | 8

Why is marketing important for Business
Enterprises, Customers and Society?

HFEfas IUFHAI, IUARRIAT qA WEIS & fAQ
farqur ==l mewaqof @ 2 7

With help of an example, explain the meaning of
segmentation, targeting and positioning (STP).

TE ST W weEa ¥ fage, @e ek
feufaeeor (STP) 1 31df qargd | 8
Explain the characteristics and marketing
strategies of convenience and shopping goods.

gfaar sk i (Shopping) H@aﬁ i

formanett s fawm wrifrEl & R A Fuin

HIST | ' 7
Or (HAZaT)

What is a product? Discuss the various levels of a

product.
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4. (a)
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TS IAE F 2?2 TH A & fafw @l &
gufq ST | 8

Write a note on the strategies used by marketers
at different stages of the PLC.

PLC =i fafe= sEwnsi # faunral gR1 9%k
el W T wHian i 7

List and explain the internal and external factors
affecting price determination. '

T fraior 1 gvifad = 9 AR I T
TeE &1 gEtaa i aufa Fifee 8
What are the various factors that affect the
promotion-mix decisions of a firm?

s v & gada-fay fofdl @ yafsg +3@ ax
fafw=r sl &1 auia SIS | 7
Or (3gan)

Differentiate between pull and push strategies.
@ifed @R ger WHfEE (pull and  push
strategies) ® 3T ST | 8
Critically evaluate the cost-oriented pricing
methods.

SHITSIT | 7

What is physical distribution? Explain the various
components of physical distribution.

PTO.
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fafw=1 ae=l @1 aviF FHag | 8

What are the various forms of non-store retailing

in India?

TR ¥ RER U & A= msr sm 37 7
Or (3ga)

What are the different forms of distribution

strategies used by a company?

T SO FR Y faao wEifan & fafis
wWEY T 72 8
Write a note on the importance of marketing
channels.

fauoa y@ar i "ed W & fewoft faf@w: 7

. Write short notes on any three:

Marketing mix planning for rural markets
Post purchase consumer behaviour

New product development
Communication process

Online marketing.
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