
This question paper contains 4 printed pages.

609 Your Roll No.

B.Com. (Hons.) / III G

Elective Group : EC- MARKETING, ADVERTISING
AND PERSONAL SELLING

Paper XXI[- principles of Marketing

(c_308)

Time:3 hours Maximum Marks: 75

**::::"::;::;_::,::,:,::';;::;"*

Nors:- Answers may be written either in English or in
Hindi; but the same medium should be used
throughout the papen

ilqtt.- {tr ftqqr eFr sil{ srd.Ff qr ft<T ff€? qq
q/vr f deq Af+r srf sa{}' eFT srem q-6 d
atqr qtaq r

Attempt all questions.

All questions carry equal marks.
All pans of a question must be attempted together-

ss? rpq} *-sar flfu, t qq qw
+rfl"fts"r(+.Rrffrcddr

{utt w+l + erfr rmra d I

1. (a) Define and contrast marketing concept and
selling concept.

PTO.
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Fqun Evh en{ f{*;q E{h 6} qRqitrd aerr

qftrte (contrast) qlH I I
(b) Explain the major components of macro

marketing environment.

qtr frqsn qrnnq * Es Erc-*1 ffir wh
+1fqq t 

. n-- /qm,\ 
7

or (aqqr)
(a) Discuss the various factors which influence

consumers' buying decisions.

sq*rfir 4, f+rf-q *1 qqrGril q.rl qtft frflrq
*.rr*T q,r qrFq q1fqq I I

(b) Why is marketing important for Business

Enterprises, Customers and Society?

qr+srFr* sq!fi-ril, sq+trrd iTsrr {rqrq + fmq

rqqun Fm rrd-€Wf t ? 7

(a) With help of an example, explain the meaning of
segmentation, targeting and positioning (STP)"

afi$, r(r€{ut s,l {r€r{rdT + k{ds{, cTFT silT

Ra{ffifiur (srP} 6l eT?i e-flF} | I
(ir) Explain the characteristics and marketing

strategies of convenience and shopping goods.

gfr*ri sitT {TrFirr (Shopping) eqen sl
ffiqrreif eft |q'TUH {,Tq?ftrdi + qtt fr wtq
sifdq | 7

p1(ewFn)

(a) What is a product? Discuss the various levels of a

prcduct.



3

q.5 F+TK RI t ? qq ssrq
quf-+ qifq 

r

(b) Write a note on the strategies

at different stages of the PLC.

PLC sl f?rfq;q :rqsirgif t
{sr*ffif q{ qs e*qn *1fu t

&9

* mfsrq wfr qr

8

used bv marketers

|ffif eq1 q3ffi

7

3" (a) List and explain the internal and external factors

affecting price determination.

qe f+uftur s] rqTf:rd *.it ere 3Tidtrs eft qra
qe+l e.r q-*qq 3i{ q"fq dfdtq I I

(b) What are the various factors that affect the

promotion-rnix decisions of a firm?

q-s q.d * dq*+-fqeT Ffif *1 qqrFdd q,,* qri
fqFrq strdf eT qoiq dfstq | 7

or (sTcrdn)

(a) Differentiate between pull and push strategies.

dffi 3+r trqq.t {pTq?ftrdi (pull and push

strategies) fr erfr{ qfifsrq | 8

(b) Critically evaluate the cost-oriented pricing

methods.

aflrrd-{trs *tTil{ f{nf,fr si 3{reir{ririqs {€is.{
qlfqq r 7

(a) What is physical distribution? Explain the various

components of phvsical distribution"

P.TO.

4.
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qrwql (physical) ffrd{ur Rr e ? qr€il* ff,fiur +
fdiF{ qE-+1 qr wh dfqq | 8

(b) What are the various forrns of non-store retailing
in India?

qrcn C .h-d{ qEtr + fd}rq ssq Rr t ? 7

or(aTqET)

(a) What are the different forms of diStribution
strategies used by a company?

qs *'qfr AKr qrgffi f{riur {srfrfdff * fqnrq
Ft-GrT Rr it ? s

(b) Write a note on the importance of marketing
channels.

frqurq luet qt qgrr qt q.s M ftrEq | 7

5. Write short notes on any three:

(u) Marketing mix planning for rural markets

(b) Post purchase consumer behaviour

(c) New product development

(d) Communication process

(e) Online marketing.

f*-t1 fr{ vt arg ffirrqi frRsq:
(a) qrqtur qr-fli-f * fdq Fqqun-frlrq sT ftds{
(b) Hil-q5qr( sq+trr 4r6R
(c) Tql 3ilK fuifi,r{T

(d) dqR qB'qr

(e) sIFT-aTr*T fuqun 
?#


