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Attempt any five questions.

All questions carry equal marks.
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1.

(a) Who is a consumer? Explain it from the various

perspectives. (9)

(b) What are the various stages in the consumer decision

making process? Illustrate. (1
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What is a market? Explain the various types of problems
faced by rural and urban consumers regarding products and
services? (20)
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(a) What is consumer value and consumer satisfaction? (3)

(b) Why do you think it important for the company to retain

consumers? (7)

(¢) What are the various strategies built by the companies

for consumer loyalty? (10)
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4. Explain the various rights available under Consumer
Protection Act 1986 for consumer protection in India? When
is World Consumer Rights Day and National Consumer Day
celebrated? (20)
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5. (a) Explain the AIDA Model in Advertising (7)

(b) Briefly state how advertising and sales promotion is

being regulated in India. (12)
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6. Who can file complaint? Discuss the process of Grievance
Redressal under the Consumer Protection Act 19867 (20)
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7. (a) What is green marketing and green consumption? (7)
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(b) Explain some of the problems faced in implementing

green marketing? (7)

(c) Discuss the concept of comparative testing (7)
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8.  Write short notes on any two: (10+10)
(a) Consumer Movement.
(b) Influence of media on consumer
(c) Sustainable consumption
(d) Consumer Surplus and Consumer Satisfaction.
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