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t. (a) Who is a consumer? Explain it from
perspectlves. (e)

(b) What are the various stages in

making process? Illustrate. (11)

(o.) q-*. iq+q-dT qt+ *i qt Anrrq Eft-dilr t wse frfrqr

(rs) sq+frT ilr ffq ++ qt cB-qr t {FqFrd frFrq qrur

et+-+ ll c-qmtq * qTq wq- frfuqr

2. What is a market? Explain the various types of problems
taced by rural and urban consumers regarding products and
services? e0)
qrqR wrT d? Trcrdt ith nqrcr) s] +sr rJrftur ofu {rdfr dq+firo}'
Efo srrnr fr w+ Erfr frFtq q-6-fr fr rqsreil ql quFrr dfrsr

2

the various

3. (a) What is consumer

(b) Why do you think

consumers ?

the consumer decision

value and consumer satisfaction? (3)

it important for the company to retain

(7)

the cornpanies

(10)

(c) What are the various strategies built by

for consumer ioyalty?

(e.) oqs++-dr {s efu iq$RT ngfu wr d?

(ts) sffi EfiI i]q+qnTsil a) e-a1q 1is+ + ofic d q-6-€qui qi+

oi



4316

(rr) w:frmr ewrdrt + frq Eqffi ERT ftffiR frRq wffifu wr ti

4. Explain the various rights available under Consumer

Protection Act 1986 for consumer protection in India? when

is world consumer Rights Day and National consumer Day

celebrated? (20)

.{rcd t iq+fir qterur * pq iq+fiT v<erur erfuBqq le86 +
d6fl 3q?rer frft-{ 3{Br6it fr qrcqr dfrqr frrq 3q+ffir

it€r6R trqq 3ik {qq 3cri-fiT Fqq 6q qara q-s1 }i

(a) Explain the AIDA Model in Advertising

(b) Briefly state how advertising and saies promotion is

being regulated in India. (12)

(*.) ft-ar.r+ i eron qo-sf, + srt i wsrqt

(€) q*c fr nw t qcsrq ft qrct i Amqt ft Rm {sdT 4}

d+ Gffid frqr vr.6r e?

Who ian file complaint? Discuss the process of Grievance

Redressal under the consumer Protection Act 1986? (20)

frrfiqd q.t{ rs F-n q-6'e g? 3c*fir 61qTur 3{fufrqq le86 +
iffi firflqf, fi-{Rur fr Yfrq q1 +ri dfrqt

7 . (a) What is green marketing and green consumption? (7)

P.T.O.
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(b) Explain some of the problems f'aced in implementing

green marketing? (7)

(c) Discuss the concept of comparative testing (7)

(m) ,fr+ rT.SAt FRd ficqr) eh frT qfrrq (EFd 3wfr{r) Hr *?

(rq) .fi-t rT-StrT (6Ra frc'rtr) *i enf 6{+ n- e.r} .rfr W
vq-srsi qr euf{ dfrqr

(T) gdiTil-fr cte{ur fr creuRqr qr qsi q1fuqr

8. Write short notes on any two: (10+10)

(a) Consumer Movement.

(b) Influence of media on consumer

(c) Sustainable consumption

(d) Consumer Surpius and Consumer Satisfaction.

ffi' dt d vt qfBT"a ftrd qtq

(o.) cqqi-ftT sn**mr

(r+) wu)-m qr frBqr 6r y${rsr

(rr) tunfru cq+rrr

(u) vqfi51 3TBrAq efu ,nq*, qfur
(800)


