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2. a. Distinguish between primary and secon
secondary data. What are the steps inV

and
b. Mention five different sources of second

Marketing Research. Related to consume

OR

¢. What are the different methods by
What are their relative strengths and V

OR

d. Distinguish between structured n

questionnaire. Use suitable examples.

3. ..(a) What is the semantic differential sc

measure attitudes?
10

(b). List and discuss the different tyg

- primary data from a survey? Wwhat
cheating?
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(c). What is “attitude measurement "y
attitudes of consumers?
and

(d) . Explainin brief the criteria th3

examples to illustrate. ?

4. (a) . What are the main considefr

with reference to developing

dary data and explain the significance of
bived in evaluating secondary data? 10

ary data in India that may be relevant for

r products. 10

which data can be collected in a survey?
leaknesses of different methods? 10

bn disguised and non structured disguised
10

hle? How is it used in Marketing Research to

and

e of errors that can arise during collection of

hethods wouid you use to minimize interview
10

R

\What are the different methods of measuring
10

Use suitable

t may be used for sales analysis.
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ations in developing a questionnaire? Discuss

a questionnaire for the Indian market.
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(b) What ethical issues are important in marketing research? Discuss with

respect to the stakeholder approadh. 10
OR
(c ) What is test marketing and {nder what circumstances should a company
undertake test marketing ? . 10
and

(d). What are the conditions necessary for the use of

i) t-test ii) chi-square test i) ztest  jv) ANOVA 10.

5. Write short notes on any four of the following: (5,5,5,5)

a. Factor Analysis

b. Pre-testing the questionnaire
c. Role of internet in marketing regearch
d. Focus Groups

e. In-depth interviews
f. Scientific method in marketing research.
g. Multi Dimensional Scaling.

h. Random Sampling methods.




