1467

K 1467

Define personal selling. How is it different from advertising ?

Why should a manufacturer use personal selling for promoting

his product ?
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Note :—  The maximum marks printed on the question paper are
- applicable for the students of the regular colleges
(Category ‘A’). These marks will, however, be scaled up
proportionately in respect of the students of NCWEB/
SOL at the time of posting of awards for compilation of
result,
Attempt any five questions.
All questions carry equal marks.

All parts of a question must be attempted together.
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Explain marketing concept in brief. Give its significance.

What are its characteristics ?
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(@) “There is only one valid definition of business
purpose : to create a customer.” Discuss this statement,

bringing out the nature and importance of marketing,

(h)  Distinguish clearly between marketing concept and
.

selling concept. Support your answer with some Indian

examples.

(31) ""=Ha9™g ® 3]|IYT I FAA TF a9 qRYTEn
%:W?ﬂﬁﬁwﬂmmmﬁfﬂaw
#ifow 3R fawm & @Y X Wew B T

afrﬁltg,l

[

(3) 1467
(=) Frvm e S fawa w@Hew S A
FHEF WA SR Hl T AT IW 1 TG

Hifeg |

Define marketing mix, What factors influence the determination

of marketing mix ?
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What is marketing environment ? Distinguish between macro

and micro-environment of a firm, giving suitable exampies.
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Write short notes on the following :

(a)  Socio-cultural environment
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(b) ‘Demograpﬁic environment

() Technologi.cal factors affecting marketing decisions.
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Why is it imponant for marketers to stud;r the behaviour of their
customers ? Discuss the role of psychological factors on a
consumer’s purchase decision.
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“Market scgmentation and product positioning are the basis
. “
for marketing planning and strategy.” Comment upon the

statement and explain the different criteria for market

segmentation.

R EEE $R 3aR # fen T faufon, famom
SESH TR T ® oeuR ¥ 1" 3w wue W feoreh
Y 3 AR T & forn et frad 59 s
Hifqw |

Describe the pricing pof.icies commonly used by marketers.
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Explain briefly the factors that influence the choice of a channel
of distribytion,
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