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[k.M- iz'uksa dk izdkj
iz'uksa dh 
la[;k

vad izfr 
iz'u 

dqy vad 
izfr'kr 

¼vadks dk½

Ikz’u gy 
djus ds 

fy, laHkkfor 
le; feuVksa 

esa

v oLrqfu"B iz'u 16 1 16 20 16
c vfry?kwÙkjkRed 6 2 12 15 12
l y?kwÙkjkRed 8 3 24 30 24

nh?kksZRrjh; ,oa 
Lkzksr@izdj.k@?kVuk@fp=@fØ;kfof/k@xzk
Q vk/kkfjr iz'u  vkfn

4 4 16 20.0 86

fucU/kkRed@ekufp= vk/kkfjr iz'u 
vkfn 2 6 12 15.0 42

;ksx 36 80 100 180
15

195

3-

4-

izfr'kr 25 50 25

izfr'kr 50 25 25

iz'uksa dh la[;k 10 19 7

iz’u i= i<+us ds fy, fu/kkZfjr le;

  O;kid@mnkj ekufldrk (Open Mindedness)
 lg;ksx@;ksxnku (Collaboration)

 uokpkjh fopkj mRiUu djuk (Generate Innovative Ideas)

 yphykiu (Flexibility)
 çokg'khyrk (Fluency)
 vUos"k.k ( Exploration)

fopkjksa ,oa vo/kkj.kkvksa dk feyku (Combining Ideas & Concepts)

n

dqy le;

e/;e dfBu
iz'uksa ds dkfBU; Lrj ds vk/kj ij HkkjkRed vuqikr &

;ksX;rk,a@{kerk,aa

ljydfBukbZ Lrj
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Creativity
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Awareness

19
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Sensitivity
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iz'uksa ds mís'; ds vk/kkj ij HkkjkRed vuqikr &

ek/;fed f’k{kk cksMZ jktLFkku] vtesj 
izLrkfor iz’u&i= izk:i ¼  Design) l= 2026&2027

¼mPp ek/;fed Lrj ds fo"k;ksa ds fy,½

 d{kk &  12 fo"k; %& O;olkf;d v/;;u      le; % 3%15 ?k.Vs         iw.kkZad&80

iz'uksa ds izdkj o vadHkkj &

mn~ns'; gsrq vad Hkkj &

  Kku  (Knowledge)

fuekZ.kkRed le>  (Understanding of the Construct)

  çfØ;k dh le>&   (Understanding of the Process)

  la?k"kZ lekèkku (Conflict Resolution)
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Ø-l-a ikB~;Øe ds vuqlkj bdkbZ ,oa v/;k; fooj.k
ikB~;Øe  esa 
fu/kkZfjr vadHkkj

izfr'kr

[k.M &v 

1 Ĥबंध कȧ ĤकृǓत एवं महǂव
Nature and Significance of Management 6 7.50

2 Ĥबंध के ͧसɮधांत
Principles of Management 7 8.75

3 åयावसाǓयक पया[वरण
Business Environment 3 3.75

4 Ǔनयोजन
Planning 6 7.50

5 संगठन
Organising 8 10.00

6 ǓनयुिÈतकरण
Staffing 7 8.75

7 Ǔनदȶशन
Directing 8 10.00

8 Ǔनयंğण
Controlling 5 6.25

9 åयावसाǓयक ͪवƣ
Financial Management 11 13.75

10 ͪवपणन
Marketing 11 13.75

11 उपभोÈता संर¢ण
Consumer Protection 8 10.00

 80 100

5- bZdkbZ ,oa v/;k;okj vadHkkj & 
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Part (A) 

1

Ĥबंध कȧ ĤकृǓत एवं महǂव
Nature and 
Significance of 
Management

1(1) 17(2) 18(
2) 2(1) 6

2
Ĥबंध के ͧसɮधांत
Principles of 
Management

3 
(1) 19(2) 31*(

4) 7

3
åयावसाǓयक पया[वरण
Business 
Environment

20(2) 4(1) 3

4 Ǔनयोजन
Planning 21 (2) 5(1) 23(3

) 6

5 सगंठन
Organising 25(3) 32*(4) 6(1) 8

6 ǓनयिुÈतकरण
Staffing 7(1) 33*(4) 22(2

) 7

7 Ǔनदȶशन
Directing 8 (1) 24(3) 34*(4) 8

8 Ǔनयğंण
Controlling 9(1) 12(1) 26(3) 5

9
åयावसाǓयक ͪवƣ
Financial 
Management

27(3) 10(
1) 11(1) 36*(2) _(2) _(2) 11

10 ͪवपणन
Marketing 13 (1) 28 (3) 14(1) 35*(

3) _(3) 11

11 उपभोÈता सरं¢ण
Consumer Protection 15 (1) 30*(3

) 29*(3) 16(1) 8

4 4 6 4 2 7 2 4 3 4 4 3 2 4 1 2 4 6 2 2 4 3 3 80

80

80

                         ekWMy iz'u i= 2026&2027
                             d{kk &12                              fo"k; %&O;olk; v/;;u                           le; 3%15                      iw.kkZad & 80

tkx:drk  (AWARENESS) laosnu'khyrk  (SENSITIVITY) jpukRedrk (CREATIVITY)

3- mDr Cyw fizzUV ekWMy iz'u i= dk gS tks iz'uksa ds izdkjksa dk le>us dh lqfo/kk ek= ds fy, gSA ewy ijh{kk ds iz'u i= dk Cy;w fizV vyx gks ldrk gSA   

uksV & 1 -¼*½ vkarfjd fodYi 
2- dks"Bd ds ckgj nh xbZ la[;k ^^iz'u Øekad^^ gS rFkk dks"Bd ds vUnj dh la[;k ^^vd^^ dks n'kkZrh gSA  

 lg;ksx@;ksxnku uohu fopkj yphykiu izokg'khyrk vUos"k.k voèkkj.kkvksa dk la;kstuKku fuekZ.kkRed le> çfØ;k dh le> la?k"kZ lekèkku O;kid mnkj izkFkfedrk

èतंभवार अंक-योग / COLUMN 
MARKS

उपद¢ता अनसुार कुल अंक / 
SUBCOMPETENCY TOTAL 6

¢मता अनसुार कुल अंक / 
ABILITY TOTAL 40 20 20

7 6 7 6 214 13 fr 2 4
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uewuk ç'u-i=  
mPp ek/;fed ijh{kk, 2026–2027 • d{kk: 12 • O;olk; v/;;u / Business Studies 

vf/kdre vad: 80 | le;: 3 ?kaVs 15 feuV | fo"k; dksM: 31 
 
ijh{kkFkhZ ds fy, lkekU; funsZ'k :- 
1. lHkh ç'u vfuok;Z gSaA 
All the questions are compulsory. 
2. ç'u i= esa pkj [k.M gSa:- 'v' 'c' 'l' vkSj ‘n'A 
The paper has four sections: - ‘A’, ‘B’, ‘C’, and 'D'.  
3. [k.M 'v' esa 16 cgqfodYih; ç'u gSa, çR;sd 1 vad dk gSA 
Section 'A' has 16 objective questions of 1 mark each. 
4. [k.M 'c' esa 6 vfry?kqÙkjkRed ç'u gS, çR;sd 2 vad dk gSA 
Section 'B' has 6 very short answer type questions of 2 marks each. 
5. [k.M 'l' esa 8 y?kqÙkjkRed ç'u gS, çR;sd 3 vad dk gSA 
Section 'C' has 8 very short answer type questions of 3 marks each. 
6. [k.M 'n' esa 4 fucU/kkRed ç'u gS, çR;sd 4 vad dk gS rFkk 2 çdj.k/dsl vk/kkfjr ç'u gS, çR;sd 6 
vad dk gSA 
Section 'D' has 4 long questions of 4 marks each and 2 essay type/case-based questions 
of 6 marks each. 
7. tgk¡ vko';d gks, mÙkj fcUnqokj fyf[k;sA 
Write answers pointwise wherever required. 
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[k.M v / Section A 
bl [k.M esa 16 cgqfodYih; ç'u gSaA çR;sd ç'u 1 vad dk gSA çR;sd ç'u ds fy, fn, x, pkj fodYiksa esa ls dsoy ,d lgh 
fodYi pqudj fyf[k,A 
This section contains 16 multiple-choice questions carrying 1 mark each. Select and write only 
one correct option from the four alternatives provided for each question. 
 

1. çca/k dk çkFkfed dk;Z dkSu-lk gS?        1 
Which is the Primary function of management?     

A. laxBu / Organising  
B. fu;a=.k / Controlling 
C. fu;kstu / Planning 
D. funsZ'ku / Directing 

2. ,d laxBu esa ,d i;Zos{kd dk LFkku çca/k ds ______ Lrj ij vkrk gS :-   1 
In an organization, the position of a supervisor falls at the ______: 

A. e/; Lrjh; çca/k / Middle Level Management 
B. ifjpkyu Lrjh; çca/k / Operational Level Management 
C. mPp Lrjh; çca/k / Top Level Management 
D. fu;ksDrk Lrj/ Employer Level 

3. fdlh laxBu esa, vkns'kksa dk çokg lkekU;r% fdl fn'kk esa gksrk gS?    1 
In which direction do orders generally flow in an organisation? 

A. ifjpyu Lrj ls mPp Lrj dh vksj / Operational to top level 
B. mPp Lrj ls ifjpyu Lrj dh vksj / Top to operational level 
C. lkekukarj Lrj ij  / Parallel level 
D. fcuk Lrj çokg ds / Without any Level 

4. O;kolkf;d i;kZoj.k dks fodflr djus okys vk;keksa esa 'kkfey gS%-     1 
The dimensions that shape the business environment include: 

A. mRikn thou-pØ / Product life cycle  
B. ewY;-uhfr / Price policy 
C. forj.k / Distribution  
D. vkfFkZd i;kZoj.k / Economic environment 
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5. fdlh dk;Z ds ckjs esa D;k fd;k tkuk pkfg, ;k ugha fd;k tkuk pkfg,, crkus okyk fof'k"V dFku D;k 
dgykrk gS?           1 
A specific statement specifying what should or should not be done is called: 

A. fu;e / Rule 
B. çfØ;k / Process 
C. ctV / Budget 
D. dk;ZØe / Programme 

6. fuEufyf[kr esa ls dkSu laxBu çfØ;k dk pj.k ugha gS?     1 
Which of the following is NOT a step in the organising process? 

A. dk;Z dh igpku vkSj foHkktu / Identification and division of work 
B. vuq'kklu / Discipline 
C. foHkkxhdj.k / Departmentalisation 
D. drZO;ksa dk vkoaVu / Assignment of duties 

7. fuEufyf[kr esa ls dkSu HkrhZ dk cká lzksr ugha gS?      1 
Which of the following is NOT an external source of recruitment? 

A. çR;{k HkrhZ / Direct recruitment 
B. foKkiu / Advertisement 
C. inkséfr / Promotion 
D. jkstxkj dk;kZy; / Employment exchange 

8. vko';drkvksa ds inkuqØe dk çsj.kk fl)kar fdlus çfrikfnr fd;k?    1 
Who proposed the hierarchy of needs theory of motivation? 

A. t‚tZ Vsjh / George Terry 
B. psLVj cukZMZ / Chester Barnard 
C. vksfMvksuZ / Odiorne 
D. vCjkge ekLyks / Abraham Maslow 

9. fuEufyf[kr esa ls dkSu fu;a=.k ds egÙo ds varxZr ugha vkrk?    1 
Which of the following is NOT an importance of controlling? 

A. la?k"kZ çca/ku / Conflict management  
B. laxBukRed y{;ksa dh iwfrZ / Accomplishing organisational goals 
C. ekudksa dh ;FkkFkZrk dk vkdyu / Judging accuracy of standards 
D. deZpkjh çsj.kk esa lq/kkj / Improving employee motivation 
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10. fuEufyf[kr esa ls dkSu foÙkh; fu.kZ; dks çHkkfor djus okyk dkjd gS?   1 
Which of the following is a factor that affects financial decisions? 

A. deZpkjh vfHkçsj.kk / Employee motivation 
B. tksf[ke / Risk 
C. usr`Ro {kerk / Leadership ability 
D. lapkj / Communication 

11. O;kolkf;d xfrfof/k;ksa ds lapkyu ds fy, vko';d /ku D;k dgykrk gS?   1 
Fund required to carry out business activities is called: 

A. dk;ZØe / Programme 
B. ctV / Budget 
C. O;kolkf;d foÙk / Business finance 
D. foÙkh; çca/k / Financial management 

12. fuEufyf[kr esa ls fu;U=.k çfØ;k ds vUrxZr dkSu lk pj.k lfEefyr ugha gS :-  1 
Which of the following is NOT a step in the controlling process? 

A. ekudksa dk fu/kkZj.k / Setting standards 
B. okLrfod fu"iknu dk ekiu / Measuring actual performance 
C. fopyuksa dk fo'ys"k.k / Analysing deviations 
D. rduhdh fodkl / Technical Development 

13. mRiknksa ,oa lsokvksa ds foi.ku dk çca/k D;k dgykrk gS?      1 
What is the management of marketing activities for goods and services called? 

A. foÙkh; çca/k / Financial management 
B. ekuo lalk/ku çca/k / Human resource management 
C. foi.ku çca/k / Marketing management 
D. ifjpkyu çca/k / Operations management 

14. foi.ku feJ.k ds pkj çeq[k ?kVd dkSu-ls gSa?      1 
Which are the four elements of the marketing mix? 

A. mRikn -ewY;-foKkiu-LFkku / Product-Price-Advertisement-Place 
B. mRikn _ewY;-LFkku-çorZu / Product-Price-Place-Promotion 
C. LFkku-O;fDrxr foØ; -çorZu-foKkiu / Place-Personal Selling- Promotion- 

Advertisement 
D. mRikn-ewY;-foØ; lao/kZu-forj.k/ Product-Price-Sales Promotion-Distribution  
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15. Hkkjr ljdkj }kjk miHkksDrk ds fgrksa dh lqj{kk ds fy, dkuwuh laj{k.k çnku fd;k x;k gS, tks 
fuEufyf[kr esa ls fdlds vUrxZr vkrk gS%-       1 
The Government of India has conferred a Legal protection to safeguard the interests of 
a consumer, which comes under :- 

A. The Indian Partnership Act, 1932/ Hkkjrh; lk>snkjh vf/kfu;e, 1932 
B. The Companies Act, 2013/ daiuh vf/kfu;e, 2013 
C. The Consumer Protection Act, 2019/ miHkksDrk laj{k.k vf/kfu;e, 2019 
D. The Negotiable Instruments Act, 1881/ Hkkjrh; fofue; lk/; foys[k vf/kfu;e,1881 

16. og O;fDr tks oLrq [kjhnrk gS vFkok çfrQy ds fy, lsok çkIr djrk gS, miHkksDrk laj{k.k vf/kfu;e 
dh 'krksZa ds v/khu D;k dgykrk gS?        1 
Subject to statutory conditions, a person buying goods or hiring services for 
consideration is called a: 

A. xzkgd /Customer 
B. miHkksDrk/ Consumer 
C. Øsrk / Buyer 
D. foØsrk /Seller 
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[k.M c/ Section B 
bl [k.M esa 6 vfry?kqÙkjkRed ç'u gSaA çR;sd ç'u 2 vad dk gSA çR;sd ç'u dk mÙkj vf/kdre 30 'kCnksa esa nhft,A 
This section contains 6 very short answer type questions carrying 2 marks each. Answer each 
question in a maximum of 30 words. 

 

17. çca/k dh fdUgha nks fo'ks"krkvksa dk o.kZu dhft,A       1+1 
Describe any two characteristics of management. 
18. “leUo; çca/k dk lkj gSA” Li"V dhft,A        1+1 
“Coordination is the essence of management.” Explain. 
19. çca/k ds fl)kar yphys D;ksa ekus tkrs gSa? ewY;kdu dhft;sA     1+1 
Why are principles of management considered flexible? Evaluate. 
20. lkekftd i;kZoj.k fdl çdkj O;kolf;d i;kZoj.k dks çHkkfor djrk gS, vius mÙkj ds leFkZu esa dksbZ 
nks mnkgj.k fyf[k,?                         1+1 
How does the social environment affect the business environment? Provide two 
examples to support your answer. 
21. fu;kstu dks ifjHkkf"kr dhft;s          2 
Define planning. 
22. fu;qfDrdj.k dk vFkZ fyf[k,A         2 
State the meaning of staffing. 
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[k.M l / Section C 
bl [k.M esa 8 y?kqÙkjkRed ç'u gSaA çR;sd ç'u 3 vad dk gSA çR;sd ç'u dk mÙkj vf/kdre 50 'kCnksa esa nhft,A tgk¡ vkarfjd 
fodYi fn;k x;k gS, ogk¡ dsoy ,d fodYi dk mÙkj nhft,A 

This section contains 8 short answer type questions carrying 3 marks each. Answer each question 
in a maximum of 50 words. Where an internal choice is provided, attempt only one alternative. 

 

23. fu;kstu çfØ;k ds çFke rhu pj.kksa dks fyf[k,A        1+1+1 
Write the first three steps of the planning process. 
24. vaxqjhyrk lapkj ds dksbZ rhu ra=/usVodZ crkb,              1+1+1 
State any three networks of grapevine communications. 
25. vkSipkfjd ,oa vukSipkfjd laxBu esa dksbZ rhu varj fyf[k,A       1+1+1 
State three differences between formal and informal organisation. 
26. “fu;kstu vkxs dh vksj ns[kuk gS rFkk fu;a=.k ihNs dh vksj ns[kuk gSA” fVIi.kh dhft,A  

                1.5+1.5 
“Planning is looking ahead, whereas controlling is looking back.” Comment. 
27. iw¡th lajpuk dks çHkkfor djus okys rhu dkjdksa dk mYys[k dhft;sA       1+1+1 
Describe three factors affecting capital structure. 
28. “mRikn mi;ksfxrkvksa dk ,d caMy gSA” foospuk dhft,A       3 
“A product is a bundle of utilities.” Explain. 
29. D;k fdlh oLrq dk Øsrk vkSj mldk mi;ksxdrkZ vyx-vyx O;fDr gks ldrs gSa? miHkksDrk dh 
vo/kkj.kk ds lanHkZ esa Li"V dhft,A              1+2 
Can the buyer and user of goods be different persons? Explain with reference to the 
concept of consumer. 

vFkok OR 
miHkksDrk laj{k.k D;k gS? blds egÙo ds dksbZ nks fcanq fyf[k,A 
What is consumer protection? Write any two points of significance. 
 

30. miHkksDrk laj{k.k vf/kfu;e, 2019 ds varxZr miHkksDrk dkSu dkSu ls Lrjksa ij viuh f'kdk;r ntZ djk 
ldrk gS?               1+1+1 
Under the Consumer Protection Act, 2019, at which level can a consumer file a 
complaint? 

vFkok OR 
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miHkksDrk laj{k.k vf/kfu;e, 2019 ds varxZr miHkksDrkvksa dks çkIr fdUgha rhu vf/kdkjksa dk o.kZu dhft,A 
Describe any three rights available to consumers under the Consumer Protection Act, 
2019. 
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[k.M n/ Section D 
bl [k.M esa 4 fucU/kkRed ç'u (ç'u 31 ls 34) gSa, çR;sd 4 vad dk gS rFkk 2 çdj.k-vk/kkfjr ç'u (ç'u 35 ,oa 36) gSa, 
çR;sd 6 vad dk gSA 

4 vadksa okys ç'uksa dk mÙkj vf/kdre 80 'kCnksa esa rFkk 6 vadksa okys çdj.k-vk/kkfjr ç'uksa dk mÙkj vf/kdre 120 'kCnksa esa 
nhft,A çdj.k-vk/kkfjr ç'uksa ds lHkh miHkkxksa dk mÙkj nhft,A tgk¡ vkarfjd fodYi fn;k x;k gS, ogk¡ dsoy ,d fodYi dk 
mÙkj nhft,A 
This section contains 4 long answer type questions (Q. 31–34) carrying 4 marks each and 2 case-
based questions (Q. 35–36) carrying 6 marks each. 

Answer each 4-mark question in a maximum of 80 words and each 6-mark case-based question 
in a maximum of 120 words. Answer all subparts of the case-based questions. Where an internal 
choice is provided, attempt only one alternative. 
 

31. gsujh Qs;ksy }kjk çfrikfnr fuEu pkj çca/k fl)karksa dks mnkgj.k lfgr le>kb,:  
(i) vkns'k dh ,drk  (ii) lerk (iii) lg;ksx dh Hkkouk (iv) igy {kerk    1+1+1+1 

Explain the following four principles of Henri Fayol with examples:  
(i) Unity of Command (ii) Equity (iii) Esprit de corps (iv) Initiative. 

vFkok OR 
,Q- MCY;w- Vsyj ds oSKkfud çca/ku ds fuEufyf[kr pkj fl)karksa dh O;k[;k dhft,A 

(i) foKku i)fr u fd] vaxwBk Vsd fu;e (ii) lg;ksx u fd Vdjko  (iii) lg;ksx] u fd O;fäokn  
(iv) çR;d O;fä dk mldh vf/kdkf/kd {kerk ,oa lèf) ds fy, fodkl 

Explain the following four principles of F.W. Taylor's Scientific Management. 
(i) Science not Rule of Thumb 
(ii) Harmony, not Discord  
(iii) Cooperation, not Individualism  
(iv) development of each and every person to his or her greatest efficiency and 
prosperity 
32. dk;kZRed ,oa çHkkxh; laxBu lajpukvksa esa pkj varj fyf[k,A     2+2=4 
Give four differences between functional and divisional structures.  

vFkok OR 
dsUæhdj.k ,oa fodsUæhdj.k esa pkj varj fyf[k,A 
Write four differences between Centralisation and Decentralisation. 
 
33. deZpkfj;ksa dh p;u çfØ;k ds eq[; pj.k js[kkfp= lfgr le>kb,A          4 
Explain the main steps of the employee selection process using a flow chart.  
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vFkok OR 
çf'k{k.k ls vki D;k le>rs gSa? çf'k{k.k dh v‚u-n-t‚c fof/k;ksa dks ijf[k;sA  
What do you mean by training? Validate the on-the-job training methods. 
 
34. deZpkfj;ksa dks vfHkçsfjr djus ds fdUgha pkj foÙkh; çksRlkguksa dh O;k[;k dhft,A      1+1+1+1=4 
Explain any four financial incentives used to motivate employees.  

vFkok OR 
çHkkoh laçs"k.k esa vkus okyh fdUgha pkj çeq[k ck/kkvksa dk o.kZu dhft,A 
Describe any four major barriers to effective communication. 
 

35. ,d bysDVªksfud dEiuh tks miHkksDrk fVdkÅ oLrqvksa dk fuekZ.k dj jgh gS, cktkj esa c<+rh ek¡x ds dkj.k 
mlus viuh iafDr dk foLrkj djrs gq, oSD;we Dyhuj dk fuekZ.k dj cktkj esa ços'k fd;kA dEiuh us vkidks 
oSD;we Dyhuj dh iSdsftax ,oa CjkfUMx djus dk;Z lkSaik gSA bl dk;Z ls lacaf/kr fuEu ç'uksa ds mÙkj nhft;s :- 

A. iSdsftax 'kCn dks ifjHkkf"kr dhft;s ,oa oSD;we Dyhuj dh iSdsftax djrs le; fdu nks egRoiw.kZ ckrksa dk 
vki /;ku j[ksaxsa?                        1+2 

B. ,d vPNs CjkaM ds uke dk p;u djrs le; vki fdu rhu egRoiw.kZ dkjdksa dk /;ku j[ksaxs?    3 
An electronics’ company manufacturing consumer durables has entered the vacuum 
cleaner market by expanding its product line in response to rising demand. The company 
has assigned you the task of packaging and branding the vacuum cleaner. Please answer 
the following questions related to this task: 
A. Define the term 'packaging' and state two important factors you would consider while 
packaging the vacuum cleaner. 
B. What three important factors would you consider when selecting a good brand name? 

vFkok  OR 
,d dEiuh fMVtSZUV ikmMj dk fuekZ.k dj jgh gSA xr dqN o"kksZa ls fMVtSZUV ikmMj dh fcØh detksj çorZu 
dk;ZØe ls fujUrj fxj jgh gSA dEiuh us vkidks foØ; çcU/kd fu;qDr fd;k gSA dEiuh dh vkils vis{kk gS 
fd - 
A. mRikn dh ç—fr crkrs gq, mldh fxjrh gqbZ fcØh ds dksbZ nks dkj.kksa dh [kkst dhft;s?         1+2 
B. mRikn dh fcØh c<+kus gsrq rhu çeq[k mik; dEiuh ds mPp çcU/k dks lq>k;s tks çorZu feJ.k ls lacaf/kr 

gks ldrs gSa?              3 
A company manufactures detergent powder. For the past few years, sales of detergent 
powder have been continuously declining due to a weak promotional program. The 
company has appointed you as the Sales Manager. The company expects you to: 
A. Identify two reasons for the declining sales, while describing the nature of the 
product. 
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B. Suggest three key measures to the company's top management to boost sales, 
specifically related to the promotion mix. 
 

36. ,d dEiuh dks mRiknu c<+kus ds fy, jwi;s 80 yk[k dh vko';drk gSA bl gsrq dEiuh ;k rks bfDoVh 
'ks;j tkjh dj ldrh gS ;k cSad ls nh?kZdkyhu _.k ys ldrh gSA foÙk çcU/kd ns[krk gS fd dEiuh dh udnh-
LV‚d vkSj nsunkjksa esa Qalh gqbZ gS%- 
A. bl dsl esa lfEefyr nks foÙkh; fu.kZ;ksa dh igpku fdft;sA         2 
B. ;fn dEiuh fuf'pr C;kt Hkkj ls cpuk pkgrh gS, rks mls dkSu lk L=ksr pquuk pkfg;s vkSj D;ksa?    2 
C. LV‚d vkSj nsunkjksa esa udnh Qalus dk D;k çHkko gksxk?        2 
 
A Company needs Rs. 80 Lakh to expand production, it can either issue equity shares 
or take a long-term bank loan. The finance manager also finds that company's cash is 
blocked in stock and debtors:- 
A. Identify two financial decisions involved in this case. 
B. If the company wants to avoid fixed interest burden, which source should it choose 

and why? 
C. What will be the effect of cash blocked in stock and debtors? 

 
vFkok  OR 

xzhu oSyh QwMQl fyfeVsM ,d u;k iSdsTM QwM mRikn cktkj esa ykuk pkgrh gSA blds fy, dEiuh dks foKkiu 
rFkk vfrfjDr dk;Z'khy iw¡th gsrq jwi;s 50 yk[k dh vko';drk gSA foÙk çcU/kd ;g fu.kZ; ys jgk gS fd /ku 
vYidkyhu cSad _.k ls tqVk;k tk, ;k bfDoVh 'ks;j (va'k iw¡th) tkjh djdsA dEiuh vkiwfrZdÙkkZvksa dks le; 
ij Hkqxrku djus ds fy, i;kZIr udnh Hkh cuk;s j[kuk pkgrh gS:- 
A. cSad _.k vkSj bfDoVh 'ks;jksa esa ls p;u djuk fdl foÙkh; fu.kZ; ls lacaf/kr gS?     
B. dEiuh dks vkiwfrZdÙkkZvksa ds fy, i;kZIr udnh D;ksa cuk;s j[kuh pkfg;s?      
C. ;fn dEiuh vYidkyhu cSad _.k ysrh gS, rks mls dkSulk fuf'pr nkf;Ro fuHkkuk gksxk?    
 
Green Valley Foods Ltd. wants to launch a new packaged food product. For this, the 
company needs Rs. 50 lakh for advertising and additional working capital. The finance 
manager is deciding whether to raise funds through a short-term bank loan or issue 
equity shares. The company also wants to maintain enough cash to pay suppliers on 
time. 
A. Which financial decision is related to choosing between bank loan and equity shares? 
B. Why does the company need to maintain sufficient cash for suppliers? 
C. If the Company takes a short-term bank loan, what fixed obligation will it face? 

***** 
 

Rajasthan Board 12th Model Paper 2027 Business Studies

aglasem.com For more Question Papers, Sample Papers, Notes & Syllabus visit aglasem.com Page 14 of 24

https://aglasem.com


BS
ER

 

 12 

CLASS XII BUSINESS STUDIES | ANSWER KEY 

d{kk 12 O;olk; v/;;u • uewuk ç'ui= 2026–27 • ewY;kadu dqath / Marking Scheme 

Question 
number 
ç'u la. 

Expected Answer 
visf{kr mÙkj 

Marks Division or Rubric 
vad foHkktu 

Page number of the 
Book 

iqLrd i`"B la[;k 

SECTION A | [k.M v 

Q1 
1 mark 

English: C — Planning: the primary managerial function that decides beforehand what is to be 
done. 
fganh: l — fu;kstu: D;k fd;k tkuk gS, bldk igys ls fu/kkZj.k djus okyk çkFkfed çca/kdh; dk;ZA 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 4, p. 92–95 
HI: v. 4, i.̀ 91–95 

Q2 
1 mark 

English: B — Operational/Supervisory level management. 
fganh: c — ifjpkyu/i;Zos{kdh; Lrjh; çca/kA 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 1, p. 18–19 
HI: v. 1, i.̀ 17–19 

Q3 
1 mark 

English: B — Top to operational level (downward flow of orders). 
fganh: c — mPp Lrj ls ifjpkyu Lrj dh vksj (v/kkseq[kh vkns'k-çokg)A 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 1, p. 18–19 
HI: v. 1, i.̀ 18–20 

Q4 
1 mark 

English: D — Economic environment, one dimension of business environment. 
fganh: n — vkfFkZd i;kZoj.k; O;kolkf;d i;kZoj.k dk ,d vk;keA 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 3, p. 74–76 
HI: v. 3, i.̀ 72–76 

Q5 
1 mark 

English: A — Rule: a specific statement prescribing what is or is not to be done. 
fganh: v — fu;e: D;k djuk gS vFkok ugha djuk gS, ;g crkus okyk fof'k"V dFkuA 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 4, p. 102–104 
HI: v. 4, ì. 102–106 

Q6 
1 mark 

English: B — Discipline; it is a principle given by Fayol, not a step of organising. 
fganh: c — vuq'kklu; ;g Qs;ksy dk fl)kar gS, laxBu çfØ;k dk pj.k ughaA 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 5, p. 111–
113; Ch. 2, p. 56–57 
HI: v. 5, i.̀ 111–114; 
v. 2, i.̀ 55–58 

Q7 
1 mark 

English: C — Promotion, an internal source of recruitment. 
fganh: l — inkséfr; HkrhZ dk vkarfjd lzksrA 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 6, p. 149–151 
HI: v. 6, i.̀ 151–154 

Q8 
1 mark 

English: D — Abraham Maslow. 
fganh: n — vCjkge ekLyksA 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 7, p. 179–181 
HI: v. 7, ì. 186–190 

Q9 
1 mark 

English: A — Conflict management is not listed among the importance of controlling. 
fganh: v — la?k"kZ çca/ku fu;a=.k ds egÙo esa lwphc) ugha gSA 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 8, p. 202–204 
HI: v. 8, i.̀ 214–217 

Q10 
1 mark 

English: B — Risk; risk is a consideration in financing decisions. 
fganh: c — tksf[ke; foÙkh;/foÙk-çkfIr fu.kZ; dks çHkkfor djus okyk dkjdA 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 9, p. 220–221 
HI: v. 9, i.̀ 242–244 
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Question 
number 
ç'u la. 

Expected Answer 
visf{kr mÙkj 

Marks Division or Rubric 
vad foHkktu 

Page number of the 
Book 

iqLrd i`"B la[;k 

Q11 
1 mark 

English: C — Business finance: money required to carry out business activities. 
fganh: l — O;kolkf;d foÙk: O;kolkf;d fØ;kvksa ds lapkyu gsrq vko';d /kuA 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 9, p. 216 
HI: v. 9, i.̀ 238 

Q12 
1 mark 

English: D — Technical development is NOT a step in the controlling process. The English 
question incorrectly asks which IS a step; then A, B and C are all correct. 
fganh: n — rduhdh fodkl fu;a=.k çfØ;k dk pj.k ugha gSA 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 8, p. 205–209 
HI: v. 8, i.̀ 218–224 

Q13 
1 mark 

English: C — Marketing management. 
fganh: l — foi.ku çca/kA 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 10, p. 246–
247 
HI: v. 10, ì. 269–270 

Q14 
1 mark 

English: B — Product, Price, Place and Promotion (four Ps). 
fganh: c — mRikn, ewY;, LFkku ,oa lao/kZu (pkj P)A 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 10, p. 254–
256 
HI: v. 10, ì. 276–279 

Q15 
1 mark 

English: C — Consumer Protection Act, 2019. 
fganh: l — miHkksDrk laj{k.k vf/kfu;e, 2019A 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 11, p. 290; 
293–294 
HI: v. 11, ì. 308; 
311–313 

Q16 
1 mark 

English: B — Consumer: a person buying goods or hiring/availing services for consideration, 
within the Act’s conditions. 
fganh: c — miHkksDrk: vf/kfu;e dh 'krksZa ds vuqlkj çfrQy nsdj oLrq [kjhnus ;k lsok ysus okyk O;fDrA 

Rubric: 1 mark for the correct option only. 
vad-foHkktu: dsoy lgh fodYi gsrq 1 vadA 

EN: Ch. 11, p. 293–
294 
HI: v. 11, ì. 311–313 

SECTION B | [k.M c 

Q17 
1+1 marks 

English: Any two: (1) Goal-oriented process—management coordinates effort toward 
predetermined objectives. (2) Pervasive—required in all organisations and at all levels. Other 
acceptable features: multidimensional, continuous, group activity, dynamic, and intangible. 
fganh: dksbZ nks: (1) y{;-mUeq[k çfØ;k—iwoZfu/kkZfjr mís';ksa dh çkfIr gsrq ç;klksa dk leUo;A (2) loZO;kih—lHkh 
laxBuksa vkSj lHkh Lrjksa ij vko';dA vU; Lohdk;Z fo'ks"krk,¡: cgqvk;keh, lrr, lkewfgd, xfr'khy ,oa vewrZA 

Rubric: 1 mark for each correctly explained 
characteristic (any two). 
vad-foHkktu: fdUgha nks fo'ks"krkvksa dh lgh O;k[;k ij 1–1 
vadA 

EN: Ch. 1, p. 5–9 
HI: v. 1, i.̀ 6–8 

Q18 
 1+1 marks 

English: Coordination integrates individual and departmental efforts towards common goals; it is 
inherent in every managerial function—planning, organising, staffing, directing and controlling—
and avoids duplication and conflict. 
fganh: leUo; fofHké O;fDr;ksa rFkk foHkkxksa ds ç;klksa dks lk>k mís';ksa dh vksj ,dh—r djrk gSA ;g fu;kstu, laxBu, 
fu;qfDrdj.k, funsZ'ku vkSj fu;a=.k—lHkh dk;ksZa esa fufgr jgrk gS rFkk nksgjko/Vdjko jksdrk gSA 

Rubric: 1 mark: integration/common 
objectives; 1 mark: coordination permeates all 
management functions (or relevant 
explanation). 
vad-foHkktu: 1 vad: ç;klksa dk ,dhdj.k/lk>k y{;; 1 
vad: lHkh çca/kdh; dk;ksZa esa leUo; dh mifLFkfr/mfpr 
foospuA 

EN: Ch. 1, p. 21–23 
HI: v. 1, i.̀ 21–24 
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Question 
number 
ç'u la. 

Expected Answer 
visf{kr mÙkj 

Marks Division or Rubric 
vad foHkktu 

Page number of the 
Book 

iqLrd i`"B la[;k 

Q19 
1+1 marks 

English: Principles of management are flexible general guidelines, not rigid laws. Managers adapt 
their application to the nature of the organisation, circumstances and changing business 
environment e.g., initiative or centralisation may be applied to differing degrees. 
fganh: çca/k ds fl)kar dBksj fu;e ugha, cfYd yphys lkekU; fn'kkfunsZ'k gSaA laxBu dh ç—fr, ifjfLFkfr;ksa vkSj cnyrs 
ifjos'k ds vuqlkj mudk ç;ksx ifjofrZr fd;k tkrk gS; tSls dsaæhdj.k/igy dh ek=k vyx gks ldrh gSA 

Rubric: 1 mark: principles are not rigid; 1 mark: 
situational adaptation with reason/example. 
vad-foHkktu: 1 vad: fl)kar dBksj ugha; 1 vad: 
ifjfLFkfruqlkj ifjorZu dk dkj.k/mnkgj.kA 

EN: Ch. 2, p. 34–38 
HI: v. 2, i.̀ 33–38 

Q20 
1+1 marks 

English: Social environment (customs, values, lifestyles etc.) affects consumer preferences and 
business demand. Examples: (i) The celebration of festivals such as Diwali, Eid, Christmas, and 
Gurupurab in India offers significant financial opportunities to various companies, sweet shops, 
tailors, and other allied businesses.; (ii) more working women/nuclear families increase demand 
for convenience foods and services. 
fganh: lkekftd i;kZoj.k (ijEijk,¡, ewY;, thou'kSyh vkfn) miHkksDrk #fp;ksa ,oa ek¡x dks çHkkfor djrk gSA mnkgj.k: (i) 
Hkkjr esa nhikoyh, bZn, fØlel, xq#ioZ tSls R;ksgkjksa dk eukuk dbZ oaQifu;ksa, fe"Bku HkaMkjksa, nthZ ,oa vU; lEc) 
O;olk;ksa dks lkFkZd foÙkh; volj çnku djrk gSA; (ii) dk;Zjr efgykvksa/,dy ifjokjksa dh òf) ls lqfo/kktud 
Hkkstu/lsokvksa dh ek¡x c<+rh gSA 

Rubric: 1 mark for each relevant example with 
a clear business effect (any two). 
vad-foHkktu: O;olk; ij çHkko crkus okys çR;sd mi;qDr 
mnkgj.k gsrq 1 vad (dksbZ nks)A 

EN: Ch. 3, p. 74–80 
HI: v. 3, i.̀ 72-78 

Q21 
1+1 marks 

English: Planning means deciding in advance what to do, how to do it and who is to do it; it 
includes setting objectives and selecting the most appropriate course of action to achieve them. 
fganh: fu;kstu dk vFkZ igys ls r; djuk gS fd D;k, dSls rFkk fdlds }kjk dk;Z fd;k tk,xk; blesa mís';ksa dk fu/kkZj.k 
rFkk mudh çkfIr gsrq loksZÙke dk;Z-fodYi dk p;u 'kkfey gSA 

Rubric: 1 mark: deciding in advance; 1 mark: 
objectives and course of action (or 
what/how/who). 
vad-foHkktu: 1 vad: vfxze fu.kZ;; 1 vad: mís'; vkSj 
dk;Z-fodYi/D;k-dSls-dkSuA 

EN: Ch. 4, p. 92–94 
HI: v. 4, i.̀ 91–96 

Q22 
1+1 marks 

English: Staffing is the managerial function of finding the right people for the right jobs, and 
obtaining, developing and retaining competent human resources to fill organisational positions. 
fganh: fu;qfDrdj.k og çca/kdh; dk;Z gS, ftlds varxZr mi;qDr inksa ds fy, mi;qDr O;fDr;ksa dh [kkst, fu;qfDr, fodkl 
,oa mUgsa cuk, j[kus dh O;oLFkk dh tkrh gSA 

Rubric: 1 mark: matching suitable persons 
with jobs; 1 mark: recruitment/selection, 
development and retention as staffing 
activities. 
vad-foHkktu: 1 vad: mfpr dk;Z gsrq mfpr O;fDr; 1 
vad: HkrhZ/p;u, fodkl ,oa cuk, j[kus dh çfØ;kA 

EN: Ch. 6, p. 140–142 
HI: v. 6, i.̀ 141–145 

SECTION C | [k.M l — Short Answers (Q23–30; 3 marks each) 

Q23 
1+1+1 marks 

English: First three steps: (1) Setting objectives—specify measurable desired results. (2) 
Developing planning premises—identify assumptions/forecasts about future conditions. (3) 
Identifying alternative courses of action—list feasible ways to achieve objectives. 
fganh: çFke rhu pj.k: (1) mís';ksa dk fu/kkZj.k—visf{kr ifj.kke Li"V djukA (2) fu;kstu vk/kkjksa/iwoZ/kkj.kkvksa dk 
fodkl—Hkfo"; dh fLFkfr;ksa dk vuqeku yxkukA (3) oSdfYid dk;Z-i)fr;ksa dh igpku—y{; çkfIr ds laHkkfor mik; 
[kkstukA 

Rubric: 1 mark for each correct sequential step 
(brief explanation expected). 
vad-foHkktu: çR;sd lgh Øec) pj.k ,oa laf{kIr vFkZ gsrq 
1–1 vadA 

EN: Ch. 4, p. 98–101 
HI: v. 4, i.̀ 99–101 
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Question 
number 
ç'u la. 

Expected Answer 
visf{kr mÙkj 

Marks Division or Rubric 
vad foHkktu 

Page number of the 
Book 

iqLrd i`"B la[;k 

Q24 
1+1+1 marks 

English: The four grapevine communication networks are: (i) Single strand—one person tells 
another sequentially; (ii) Gossip—one person communicates to many; (iii) Probability—
information passes randomly; (iv) Cluster—information is shared with selected trusted persons. 
fganh: vaxwjhyrk (xzsiokbu) lapkj ds pkj ra=: (i) ,dy 'kà[kyk—,d ls nwljs dks Øe'k% lwpuk; (ii) x‚fli/xi'ki—
,d O;fDr vusd yksxksa dks; (iii) çkf;drk@laHkkO;rk—vfu;fer/;k–fPNd :i esa lwpuk; (iv) 
lewg/DyLVj@HkhMHkkM—pqfuank fo'oluh; O;fDr;ksa dks lwpukA 

Rubric: 3 marks: any three correctly named 
networks, 1 each. 
vad-foHkktu: 3 vad: fdlh Hkh rhu lgh ra=ksa ij 1–1 vad 

EN: Ch. 7, p. 192–193 
HI: v. 7, ì. 203–204 

Q25 
1+1+1 marks 

English: Any three differences: (1) Origin: formal—created deliberately by management; 
informal—arises spontaneously from interactions. (2) Authority: formal—official positions and 
defined reporting lines; informal—personal relationships without prescribed authority. (3) 
Communication: formal—official channels; informal—grapevine. (4) Stability: formal—relatively 
stable; informal—fluid. 
fganh: dksbZ rhu varj: (1) mRifÙk: vkSipkfjd—çca/k }kjk ;kstukc); vukSipkfjd—lkekftd laidZ ls Lor%A (2) 
vf/kdkj: vkSipkfjd—fu/kkZfjr in/vf/kdkj-js[kk; vukSipkfjd—O;fDrxr laca/kA (3) laçs"k.k: vkSipkfjd—vkf/kdkfjd 
ek/;e; vukSipkfjd—vaxwjhyrkA (4) LFkkf;Ro: vkSipkfjd—vis{kk—r LFkk;h; vukSipkfjd—ifjorZu'khyA 

Rubric: 1 mark for each accurate paired 
difference (any three). 
vad-foHkktu: fdlh Hkh rhu lVhd rqyukRed varjksa ij 1–
1 vadA 

EN: Ch. 5, p. 121–125 
HI: v. 5, i.̀ 121–124 

Q26 
1.5+1.5 
marks 

English: Planning is forward-looking because it sets objectives and chooses action before events 
occur. Controlling is backward-looking because it measures actual performance against past plans 
and detects deviations. However, controlling is ALSO forward-looking: corrective action and 
feedback improve future plans; thus planning and controlling are inseparable. 
fganh: fu;kstu Hkfo";-mUeq[k gS, D;ksafd dk;Z ls iwoZ mís'; vkSj dk;Z-;kstuk r; dh tkrh gSA fu;a=.k Hkwr-mUeq[k gS, 
D;ksafd og iwoZfu/kkZfjr ekudksa ls okLrfod fu"iknu dh rqyuk djrk gSA fQj Hkh fu;a=.k Hkfo";-mUeq[k Hkh gS, D;ksafd 
lq/kkjkRed dk;Zokgh Hkfo"; dh ;kstukvksa dks csgrj cukrh gS; nksuksa ijLij iwjd gSaA 

Rubric: 1.5 marks: planning as forward-
looking; 1.5 marks: controlling as 
review/feedback, including its forward-looking 
corrective role. 
vad-foHkktu: 1.5 vad: fu;kstu dk Hkfo";-mUeq[k Lo:i; 
1.5 vad: fu;a=.k dh leh{kk/çfriqf"V rFkk Hkkoh lq/kkj dh 
HkwfedkA 

EN: Ch. 8, p. 205–209 
HI: v. 8, i.̀ 217–221 

Q27 
1+1+1 marks 

English: Any three: (1) Cost of debt—lower borrowing cost may make debt attractive; (2) Cash-
flow position—stable cash inflows support interest and repayment; (3) Risk consideration—more 
debt raises fixed financial obligations and financial risk. Other valid factors: interest coverage ratio, 
debt-service coverage ratio, ROI, tax rate, cost of equity, control, flexibility, regulatory framework. 
fganh: dksbZ rhu: (1) _.k dh ykxr—de C;kt ij _.k vf/kd vkd"kZdA (2) udn çokg dh fLFkfr—fLFkj udn 
çokg C;kt/fd'r Hkqxrku dks lEHko cukrk gSA (3) tksf[ke—vf/kd _.k ls fu;r Hkqxrku vkSj foÙkh; tksf[ke c<+rk gSA 
vU; ekU; dkjd: C;kt-vkoj.k vuqikr, _.k-lsok vkoj.k, fuos'k ij çfrQy, dj-nj, lerk ykxr, fu;a=.k o 
yphykiuA 

Rubric: 1 mark for each relevant factor with an 
accurate explanatory statement (any three). 
vad-foHkktu: fdlh Hkh rhu çklafxd dkjdksa vkSj laf{kIr 
foospu gsrq 1–1 vadA 

EN: Ch. 9, p. 226–232 
HI: v. 9, i.̀ 252–255 

Q28 
1+1+1 marks 

English: A product is not just its physical features; it is a bundle of benefits/utilities that satisfies 
consumer needs: (i) functional utility—practical use (a vacuum cleaner removes dust); (ii) 
psychological utility—confidence, convenience, esteem; (iii) social utility—social acceptance or 
prestige (e.g., a premium car). Consumers buy the benefits, not merely the object. 

Rubric: 1 mark: concept; 1 mark: correct types 
of utility; 1 mark: relevant explanation/example. 
vad-foHkktu: 1 vad: vo/kkj.kk; 1 vad: mi;ksfxrkvksa ds 
çdkj; 1 vad: mi;qDr O;k[;k/mnkgj.kA 

EN: Ch. 10, p. 254–
255 
HI: v. 10, ì. 278–279 
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fganh: mRikn dsoy HkkSfrd oLrq ugha, cfYd miHkksDrk dh vko';drkvksa dks larq"V djus okyh mi;ksfxrkvksa/ykHkksa dk lewg 
gS: (i) dk;kZRed—O;kogkfjd mi;ksx (oSD;we Dyhuj ls /kwy lQkbZ); (ii) euksoSKkfud—lqfo/kk, vkRelarks"k/çfr"Bk; 
(iii) lkekftd—lewg esa Loh—fr/lEeku (tSls çhfe;e okgu)A xzkgd oLrq ds lkFk mlds ykHk [kjhnrk gSA 

Q29 
1+2 marks 

English: Yes. Under the Consumer Protection Act, 2019, a consumer includes a person who uses 
goods with the buyer’s approval, even when that person did not purchase them. Example: a parent 
buys a bicycle for a child; the parent is buyer and the child is an approved user. The purchase must 
otherwise satisfy the statutory conditions (including consideration and the commercial-purpose 
rule). 
fganh: gk¡A miHkksDrk laj{k.k vf/kfu;e, 2019 esa Øsrk dh vuqefr ls oLrq dk mi;ksx djus okyk O;fDr Hkh miHkksDrk gks 
ldrk gS, Hkys mlus Lo;a oLrq u [kjhnh gksA mnkgj.k: vfHkHkkod lkbfdy [kjhnrk gS vkSj cPpk vuqefr ls ç;ksx djrk 
gSA vU; oS/kkfud 'krsZa (çfrQy vkfn) ykxw gksaxhA 

Rubric: 1 mark: Yes, buyer and user may differ; 
2 marks: approved user in the consumer 
definition with example. 
vad-foHkktu: 1 vad: ‘gk¡’; 2 vad: Øsrk dh vuqefr ls 
mi;ksxdrkZ vkSj mnkgj.kA 

EN: Ch. 11, p. 293–
294 
HI: v. 11, ì. 312–313 

Q29 
OR / vFkok 

vFkZ / Meaning 
miHkksDrk laj{k.k ls vk'k; miHkksDrkvksa ds fgrksa dh j{kk djuk, mUgsa vuqfpr O;kikfjd O;ogkj ,oa 'kks"k.k ls cpkuk rFkk 
mudh f'kdk;rksa dk fuokj.k djuk gSA 
Consumer protection means safeguarding consumers’ interests, protecting them against 
unfair trade practices and exploitation, and providing redressal of their grievances. 
1. miHkksDrk dh vufHkKrk / Consumer ignorance 
vusd miHkksDrk vius vf/kdkjksa vkSj miyC/k jkgrksa ls vutku gksrs gSaA miHkksDrk laj{k.k mUgsa f'kf{kr ,oa tkx:d cukus esa 
lgk;d gSA 
Many consumers are unaware of their rights and available remedies. Consumer protection 
helps educate them and develop awareness. 
2. miHkksDrkvksa dk O;kid 'kks"k.k / Widespread exploitation 
miHkksDrk laj{k.k feykoV, nks"kiw.kZ oLrqvksa, Hkzked foKkiuksa vkSj vf/kd ewY; olwyus tSlh vuqfpr O;kikfjd i)fr;ksa ls 
miHkksDrkvksa dh j{kk djrk gSA 
Consumer protection safeguards consumers against malpractices such as adulteration, 
defective goods, misleading advertisements and overcharging. 

Rubric: vFkZ: 1 vadA 
fdUgha nks egÙoksa dh O;k[;k: 1 + 1 vadA 
çR;sd gsrq 'kh"kZd ½ rFkk O;k[;k ½ vadA 
dqy: 3 vadA 
 
Meaning: 1 mark. Any two explained points: 
1 + 1 marks. Each point: ½ for identification 
+ ½ for explanation. 

EN: Ch. 11, p. 290–
292 
HI: v. 11, ì. 308–309 

Q30 
1+1+1 marks 

English: A consumer may approach three levels of Consumer Disputes Redressal Commissions: 
(i) District Commission, (ii) State Commission, and (iii) National Commission, subject to 
applicable jurisdiction. 
fganh: miHkksDrk mfpr {ks=kf/kdkj ds vuqlkj rhu Lrjksa ij f'kdk;r dj ldrk gS: (i) ftyk vk;ksx, (ii) jkT; vk;ksx, 
(iii) jk"Vªh; vk;ksxA 

Rubric: 1 mark for each correct level. 
vad-foHkktu: çR;sd lgh Lrj ij 1–1 vadA 

EN: Ch. 11, p. 299–
300 
HI: v. 11, ì. 316–318 

Q30 
OR / vFkok 

1. lqj{kk dk vf/kdkj / Right to safety 
miHkksDrk dks thou, LokLF; vkSj laifÙk ds fy, gkfudkjd oLrqvksa ,oa lsokvksa ls lqj{kk çkIr djus dk vf/kdkj gSA 

Rubric: fdUgha rhu vf/kdkjksa dk o.kZu: 1 × 3 = 3 
vadA 

EN: Ch. 11, p. 295 
HI: v. 11, ì. 313 
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Consumers have the right to protection against goods and services that are hazardous to 
life, health and property. 
2. lwfpr fd, tkus dk vf/kdkj / Right to be informed 
miHkksDrk dks oLrq dh xq.koÙkk, ek=k, ewY;, la?kVdksa, fuekZ.k frfFk rFkk mi;ksx ds funsZ'kksa vkfn dh iwjh tkudkjh çkIr 
djus dk vf/kdkj gSA 
Consumers have the right to complete information about a product, including its quality, 
quantity, price, ingredients, manufacturing date and directions for use. 
3. vk'oLr gksus dk vf/kdkj ;k p;u dk vf/kdkj / Right to be assured or right to choose 
miHkksDrk dks çfrLi/khZ dherksa ij miyC/k fofHké oLrqvksa esa ls viuh ilan dh oLrq pquus dh Lora=rk gSA 
Consumers have the right to access a variety of products at competitive prices and freely 
choose from them. 

çR;sd gsrq uke ½ rFkk O;k[;k ½ vadA 
 
Any three rights: 1 × 3 = 3 marks. Each right: 
½ for naming + ½ for explanation. 

SECTION D | [k.M n — Long & Case-based (Q31–34: 4 marks; Q35–36: 6 marks) 

Q31 
1+1+1+1=4 
marks 

English: (i) Unity of Command—each employee receives orders from one superior; e.g., one 
sales executive reports to one sales manager. (ii) Equity—fair, kind and impartial treatment; e.g., 
equal treatment in comparable disciplinary cases. (iii) Esprit de corps—team spirit and unity; e.g., 
reward a team for joint achievement. (iv) Initiative—encourage staff to develop and carry out 
suggestions; e.g., invite ideas for a faster delivery method. 
fganh: (i) vkns'k dh ,drk—,d deZpkjh ,d gh vf/kdkjh ls vkns'k ik,; tSls foØ; deZpkjh dk ,d fjiksfVZax çca/kdA 
(ii) lerk—deZpkfj;ksa ds lkFk U;k;iw.kZ/leku O;ogkj; tSls leku ifjfLFkfr esa leku vuq'kkluA (iii) lg;ksx dh 
Hkkouk—lkewfgd ,drk o Vhe Hkkouk; tSls Vhe miyfC/k ij lkewfgd lEekuA (iv) igy—deZpkfj;ksa dks lq>ko/;kstuk 
çLrqr djus ds volj; tSls forj.k lq/kkj dk fopkj vkeaf=r djukA 

Rubric: 4 marks: 1 per principle, normally 0.5 
correct explanation + 0.5 appropriate example 
for each. 
vad-foHkktu: 4 vad: çR;sd fl)kar 1 vad = 0.5 vFkZ + 
0.5 mi;qDr mnkgj.kA 

EN: Ch. 2, p. 52–62 
HI: v. 2, i.̀ 53–62 

 

Q31  
OR/ vFkok 

English: (i) Science, not Rule of Thumb: Decisions should be based on scientific study and 
analysis rather than traditional methods, guesswork or trial and error. (ii) Harmony, not Discord: 
Management and workers should maintain harmonious relations, mutual trust and understanding 
rather than conflict. (iii) Cooperation, not Individualism: Management and workers should 
cooperate with each other to achieve organisational objectives rather than pursuing individual 
interests. (iv) Development of Each and Every Person to His or Her Greatest Efficiency and 
Prosperity: Every employee should be scientifically selected, trained and developed to achieve 
maximum efficiency and prosperity. 
fganh: (i) foKku] u fd :f<+okfnrk: dk;Z djus dh i)fr ijaijkxr rjhdksa ,oa vuqeku ds LFkku ij oSKkfud v/;;u ,oa 

fo'ys"k.k ds vk/kkj ij fu/kkZfjr dh tkuh pkfg,A (ii) ln~Hkko] u fd dyg: çca/ku ,oa Jfedksa ds chp la?k"kZ ds LFkku ij 
vkilh fo'okl] le> ,oa ln~Hkkoiw.kZ laca/k gksus pkfg,A (iii) lg;ksx] u fd O;fäokn: çca/ku ,oa Jfedksa dks O;fäxr 
fgrksa ds LFkku ij laxBu ds mís';ksa dh çkfIr gsrq ijLij lg;ksx djuk pkfg,A (iv) çR;sd O;fä dk mldh vf/kdre 
dk;Zdq'kyrk ,oa lef̀) ds fy, fodkl: çR;sd deZpkjh dk oSKkfud p;u] çf'k{k.k ,oa fodkl fd;k tkuk pkfg, rkfd 
mldh vf/kdre dk;Zdq'kyrk rFkk le`f) lqfuf'pr gks ldsA 

Rubrc: 4 marks: 1 per principle, normally 0.5 
correct explanation + 0.5 appropriate example 
for each. 
vad-foHkktu: 4 vad: çR;sd fl)kar 1 vadA 

EN: Ch.2, p. 42-47 
HI: v. 2, ì. 43-46 
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Q32 
2+2=4 marks 

English: Functional versus divisional structure (any four differences): (1) Grouping: functions 
(production, finance) vs products/divisions. (2) Specialisation: functional expertise vs product-
line expertise. (3) Responsibility: difficult to fix for a single product vs easier division-wise 
accountability. (4) Suitability: limited product variety vs many product lines. (5) Cost: less 
duplication vs duplication of functions across divisions. 
fganh: dk;kZRed ,oa çHkkxh; lajpuk (dksbZ pkj varj): (1) vk/kkj: leku dk;Z cuke mRikn/çHkkxA (2) fo'ks"kKrk: 
dk;Z-fo'ks"kKrk cuke mRikn-fo'ks"kKrkA (3) mÙkjnkf;Ro: mRikn-fo'ks"k dk fu/kkZj.k dfBu cuke çHkkx-okj Li"VA (4) 
mi;qDrrk: lhfer mRikn fofo/krk cuke vusd mRikn 'kà[kyk,¡A (5) ykxr: dk;ksZa dk de nksgjko cuke çHkkxksa esa dk;ksZa 
dk nksgjkoA 

Rubric: 4 marks: 1 mark for each of any four 
correct paired differences (2+2 may be assessed 
as two pairs per 2 marks). 
vad-foHkktu: fdlh Hkh pkj lgh rqyukRed varjksa ij 1–1 
vad; vFkok 2+2 ds vuqlkj nks-nks varjksa dks 2–2 vadA 

EN: Ch. 5, p. 114–120 
HI: v. 5, ì. 116–121 

Q32 
OR / vFkok 
 

English: Centralisation versus decentralisation (any four): (1) Authority: concentrated at top vs 
dispersed among lower levels. (2) Decision-making: mainly senior managers vs delegated across 
levels. (3) Subordinates: limited autonomy vs increased initiative/responsibility. (4) Speed: top-
level approval may delay local decisions vs quicker local response. (5) Senior management load: 
heavier vs reduced. 
fganh: dsUæhdj.k cuke fodsUæhdj.k (dksbZ pkj): (1) vf/kdkj: 'kh"kZ Lrj esa dsfUær cuke fuEu Lrjksa esa forfjrA (2) 
fu.kZ;: mPp çca/k ds ikl cuke fofHké Lrjksa ijA (3) Lok;Ùkrk: lhfer cuke vf/kd igy/ftEesnkjhA (4) xfr: 'kh"kZ 
vuqefr ls foyEc lEHko cuke LFkkuh; fu.kZ; 'kh?jA (5) 'kh"kZ çca/k dk Hkkj: vf/kd cuke vis{kk—r deA 

Rubric: 4 marks: 1 mark per valid paired 
difference (any four). 
vad-foHkktu: 4 vad: fdUgha pkj lgh rqyukRed varjksa ij 
1–1 vadA 

EN: Ch. 5, p. 130–133 
HI: v. 5, ì. 130–136 

Q33** 
1+3 marks 

English: Selection is choosing the most suitable candidate from applicants. Flowchart: Preliminary 
screening → Selection tests → Employment interview → Reference/background checks → 
Selection decision → Job offer → Contract of employment. Each stage reduces unsuitable 
applications before appointment. 
fganh: p;u miyC/k vkosndksa esa ls lokZf/kd mi;qDr O;fDr dks pquus dh çfØ;k gSA çokgfp=: çkjfEHkd tk¡p → p;u 
ijh{k.k → jkstxkj-lk{kkRdkj → lanHkZ/i`"BHkwfe tk¡p → p;u fu.kZ;  → fu;qfDr çLrko → jkstxkj vuqca/kA çR;sd 
pj.k ls vuqi;qDr vH;fFkZ;ksa dh N¡Vuh gksrh gSA 

Rubric: 1 mark: meaning/purpose; 3 marks: 
coherent flowchart with major steps in broadly 
correct order (e.g., 0.5 for each six correctly 
shown steps). 
vad-foHkktu: 1 vad: p;u dk vFkZ/mís';; 3 vad: çeq[k 
pj.kksa dk lgh Øe;qDr js[kkfp= (mnk. Ng lgh pj.kksa ij 
0.5–0.5)A 

EN: Ch. 6, p. 154–162 
HI: v. 6, i.̀ 157–162 

Q33 
OR / vFkok 

English: Training is a systematic process of enhancing employees’ knowledge and skills for their 
present jobs. On-the-job methods: (1) Apprenticeship—trainees work under experts for a 
specified period; (2) Coaching—senior guides and reviews performance; (3) Internship—
education institution and firm jointly provide practical experience; (4) Job rotation—employee 
moves through related jobs to gain varied skills. 
fganh: çf'k{k.k og O;ofLFkr çfØ;k gS ftlls deZpkfj;ksa ds orZeku dk;Z gsrq Kku vkSj dkS'ky fodflr fd, tkrs gSaA dk;Z-
LFky ij çf'k{k.k fof/k;k¡: (1) f'k{kqrk—fo'ks"kK ds v/khu fu/kkZfjr vof/k dk vH;kl; (2) dksfpax—ofj"B ls ekxZn'kZu; 
(3) baVuZf'ki—laLFkk ,oa m|ksx ds lg;ksx ls vuqHko; (4) dk;Z-ifjorZu/t‚c jksVs'ku—fofHké inksa ij dke dj fofo/k 
dkS'ky çkIr djukA 

Rubric: 1 mark: definition; 3 marks: any three 
well-explained on-the-job training methods, 1 
each. Four provided for completeness. 
vad-foHkktu: 1 vad: çf'k{k.k dk vFkZ; 3 vad: dk;Z-LFky 
dh fdUgha rhu fof/k;ksa dh lgh O;k[;k, 1–1 vadA 

EN: Ch. 6, p. 160–162 
HI: v. 6, i.̀ 164–166 
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Question 
number 
ç'u la. 

Expected Answer 
visf{kr mÙkj 

Marks Division or Rubric 
vad foHkktu 

Page number of the 
Book 

iqLrd i`"B la[;k 

Q34 
1+1+1+1 
marks 

English: Any four financial incentives: (1) Pay and allowances—salary and increments; (2) 
Productivity-linked wage incentives—additional earnings linked to output; (3) Bonus—payment 
over regular salary; (4) Profit sharing—employees receive a share in profits; (5) Co-
partnership/stock options—ownership interest; (6) Retirement benefits—provident fund, 
pension, gratuity. 
fganh: dksbZ pkj foÙkh; çksRlkgu: (1) osru ,oa HkÙks—osru/o`f); (2) mRikndrk ls lEc) etnwjh—mRiknu vuqlkj 
vfrfjDr Hkqxrku; (3) cksul—fu;r osru ls vfrfjDr jkf'k; (4) ykHk-lgHkkfxrk—ykHk esa deZpkfj;ksa dk fgLlk; (5) 
lg-LokfeRo/'ks;j fodYi—LokfeRo esa Hkkx; (6) lsokfuo`fÙk ykHk—ih,Q, isa'ku, xzsP;qVhA 

Rubric: 1 mark for each correctly named and 
briefly explained incentive (any four). 
vad-foHkktu: fdUgha pkj çksRlkguksa dk uke ,oa laf{kIr lgh 
vFkZ nsus ij 1–1 vadA 

EN: Ch. 7, p. 180–182 
HI: v. 7, ì. 190–191 

Q34 
OR / vFkok 

English: Any four major communication barriers with explanation: (1) Semantic—poor wording, 
jargon, faulty translation; (2) Psychological—premature evaluation, distrust, lack of attention; (3) 
Organisational—rigid rules, excessive hierarchy, status; (4) Personal—fear of authority, poor 
listening, lack of confidence. Correct examples of individual barriers within these groups are also 
acceptable. 
fganh: çHkkoh laçs"k.k dh dksbZ pkj çeq[k ck/kk,¡: (1) vFkZxr—vLi"V Hkk"kk/=qfViw.kZ vuqokn; (2) euksoSKkfud—iwokZxzg, 
vfo'okl, /;ku dh deh; (3) laxBukRed—dBksj fu;e, yach inkuqØe 'kà[kyk; (4) O;fDrxr—vf/kdkfj;ksa dk Hk;, 
/;ku ls u lquuk, vkRefo'okl dh dehA bu oxksZa ds mi;qDr fof'k"V mnkgj.k Hkh ekU;A 

Rubric: 1 mark for each correctly described 
barrier/category (any four). 
vad-foHkktu: fdUgha pkj ck/kkvksa/Jsf.k;ksa dh lgh O;k[;k 
ij 1–1 vadA 

EN: Ch. 7, p. 193–198 
HI: v. 7, i.̀ 206–210 

Q35 
1+2+3 marks 

English: A. Packaging means designing and producing the container or wrapper of a product. For 
a vacuum cleaner consider: (i) sturdy shock-resistant protective packaging against transit damage; 
(ii) convenient handling, appropriate size, and clear safe-use/brand information on the pack. B. 
Good brand name-(i) short, easy to pronounce and remember; (ii) distinctive and suggestive of 
product benefits; (iii) adaptable to media/labels and capable of legal registration. (Any three valid 
NCERT criteria). 
fganh: A. iSdsftax dk vFkZ mRikn ds ik=/vkoj.k dk vfHkdYiu ,oa fuekZ.k gSA oSD;we Dyhuj ds fy,: (i) ifjogu esa 
{kfr ls cpkus okyh etcwr o lqj{kkRed iSfdax; (ii) mBkus-j[kus dh lqfo/kk, mi;qDr vkdkj ,oa mi;ksx/CjkaM dh Li"V 
tkudkjhA B. vPNs CjkaM uke esa: (i) laf{kIr, mPpkj.k/Lej.k esa vklku; (ii) fof'k"V ,oa ykHk-ladsrd; (iii) fofHké 
ek/;eksa ds vuqdwy rFkk dkuwuh laj{k.k ;ksX;A 

Rubric: 6 marks recommended: A = 1 
(packaging definition) + 2 (two considerations, 
1 each); B = 2 (two brand-name factors, 1 each). 
vad-foHkktu: dqy 6 vad vuq'kaflr: A = ifjHkk"kk 1 + 
nks ckrsa 1–1 (2); B = nks CjkaM-uke xq.k 1–1 (3)A  

EN: (i) Ch. 10 
HI: (i) v. 10 
 

Q35 
OR / vFkok 

English: A. Detergent powder is a non-durable, regularly bought consumer convenience product. 
Two likely promotion-related reasons for falling sales: (i) inadequate advertising/awareness versus 
competitors; (ii) weak or absent sales-promotion offers and retailer support. B. Three promotion-
mix measures: (i) persuasive advertising on suitable media; (ii) sales promotion-trial-size samples, 
price-off deals/coupons or multipacks; (iii) personal selling/retailer demonstrations and dealer 
incentives. Publicity/public relations may also be appropriate. 
fganh: A. fMVtsZaV ikmMj çk;% fu;fer :i ls [kjhnh tkus okyh vYiLFkk;h miHkksDrk-lqfo/kk oLrq gSA fcØh fxjus ds 
laHkkfor nks çorZu-laca/kh dkj.k: (i) i;kZIr foKkiu/tkx:drk dk vHkko; (ii) NwV/uewus rFkk [kqnjk foØsrk-leFkZu dh 

Rubric: 6 marks as printed for alternative: A = 
1 nature/classification + 2 reasons (1 each); B = 
3 promotion-mix measures (1 each). Responses 
about causes must remain plausible in the case 
context. 
vad-foHkktu: oSdfYid ç'u gsrq 6 vad: A = oLrq dh 
ç—fr 1 + fxjkoV ds 2 dkj.k 1–1; B = çorZu-feJ.k ds 
3 mik; 1–1 vadA dkj.k çdj.k ls laxr gksaA 

EN: Ch. 10 
HI: (i) v. 10 
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Page number of the 
Book 

iqLrd i`"B la[;k 

dehA B. fcØh c<+kus ds rhu mik;: (i) çHkko'kkyh foKkiu; (ii) foØ; lao/kZu—uewus, NwV/dwiu; (iii) O;fDrxr 
foØ;/foØsrk çn'kZu ,oa Mhyj çksRlkguA mi;qDr çpkj/tulaidZ Hkh Lohdk;ZA 

Q36 
2+2+2 marks 

English: A. (i) Investment decision: use ₹80 lakh to expand productive capacity; (ii) Financing 
decision: select equity shares versus long-term debt. The issue of funds locked in stock/receivables 
also involves a working-capital (short-term investment) decision. B. Equity shares, because there 
is no compulsory fixed interest payment; dividends depend on profits/decisions. C. Excess money 
tied up in inventory and debtors reduces liquidity and available working capital, risking delayed 
payments and increasing short-term finance requirements. 
fganh: A. (i) fofu;ksx fu.kZ;: mRiknu foLrkj gsrq ₹80 yk[k dk mi;ksx; (ii) foÙk-çkfIr fu.kZ;: lerk va'k cuke 
nh?kZdkyhu _.k dk p;uA LV‚d/nsunkjksa esa Q¡lk /ku dk;Z'khy iw¡th ds vYidkyhu fofu;ksx fu.kZ; ls Hkh lEc) gSA B. 
lerk va'k pqusa, D;ksafd ml ij fu;r C;kt nsuk vfuok;Z ugha; ykHkka'k fu;r C;kt tSlk nkf;Ro ugha gSA C. LV‚d ,oa 
nsunkjksa esa /ku Q¡lus ls rjyrk/miyC/k dk;Z'khy iw¡th ?kVrh gS, Hkqxrku esa foyEc rFkk vfrfjDr vYidkyhu foÙk dh 
t:jr gks ldrh gSA 

Rubric: A = 2 marks (investment and financing 
decisions, 1 each; accept working-capital 
decision if soundly justified); B = 2 (equity 
choice 1 + fixed-interest reason 1); C = 2 
(liquidity reduction 1 + working-
capital/payment consequences 1). 
vad-foHkktu: A = 2 (fofu;ksx ,oa foÙk-çkfIr fu.kZ; 1–
1; mfpr rdZ lfgr dk;Z'khy-iw¡th fu.kZ; Hkh ekU;); B = 
2 (lerk va'k 1 + C;kt dkj.k 1); C = 2 (rjyrk ºzkl 
1 + dk;Z'khy-iw¡th/Hkqxrku çHkko 1)A 

EN: Ch. 9 
HI: v. 9 

Q36 
OR / vFkok 

English: A. Financing decision: choosing between short-term bank borrowing and issue of 
equity shares to raise funds. B. Adequate cash/working capital ensures timely supplier payments, 
uninterrupted supplies and daily operations; it reduces liquidity risk and loss of goodwill. C. The 
company must repay loan principal on schedule and pay the agreed interest, which is a fixed 
financing obligation. 
fganh: A. foÙk-çkfIr fu.kZ;—vYidkyhu cSad _.k ,oa lerk va'kksa esa ls fuf/k-lzksr pquukA B. i;kZIr udnh/dk;Z'khy 
iw¡th ls vkiwfrZdrkZvksa dks le; ij Hkqxrku, lkexzh dh fujUrj vkiwfrZ rFkk nSfud ifjpkyu lEHko gksrs gSa; rjyrk ladV 
,oa lk[k-gkfu ls cpko gksrk gSA C. cSad _.k ij fu/kkZfjr le; ij ewy/ku ykSVkus rFkk fuf'pr C;kt pqdkus dk nkf;Ro 
gksxkA 

Rubric: A = 2 (financing decision 
identification plus link to choice); B = 2 
(timely supplier settlement + 
operational/liquidity implication); C = 2 (fixed 
interest + repayment obligation). 
vad-foHkktu: A = 2 (foÙk-çkfIr fu.kZ; + lzksr-p;u 
laca/k); B = 2 (le;c) Hkqxrku + ifjpkyu/rjyrk); 
C = 2 (C;kt + _.k-ewy/ku pqdkus dk nkf;Ro)A 

EN: Ch. 9  
HI: v. 9  

Q33** 
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